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Abstract 

This study aims to determine the influence of independent attitude, motivation, and 

entrepreneurial knowledge on entrepreneurial interest. The type of research used is using 

quantitative research methods with descriptive analysis, survey approach, and sampling from 

a population. The data collection technique uses a questionnaire as a tool for collecting basic 

data with a Likert scale. The analysis technique in this study uses a regression model with a 

data processing tool, namely the IBM SPSS (Statistical Package for Social Science) Statistics 

version 30 program. Based on the results of the multiple regression test, the equation Y = 

36.655 + 0.193 X1 + (-0.216) X2 + 0.236 X3 was obtained. The results of the study showed 

that Self-Efficacy did not have a significant effect partially on entrepreneurial interest. This has 

been proven through a hypothesis test in the T test with a significance value of 0.048 > 0.05 

and a Tcal value of 1.994 < 1.973 in the table, Social Media does not have a significant effect 

on entrepreneurial interest partially. This has been proven through a hypothesis test in the T 

test with a significance value of 0.026 > 0.05 and a Tcount value (-2.250) < a Ttable of 1.973, 

and the Family Environment has a partially significant effect on entrepreneurial interest. This 

has been proven through a hypothesis test in the T test with a significance value of 0.002 < 

0.05 and a Thical value of 3.074 < Table 1.973. Then the results of the simultaneous test 

obtained a significance value  of 0.001 < 0.05 and a Fcal value of 7.441 > Ftable 2.66. 
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1. Introduction 

In the era of globalization and technological advancement, entrepreneurship is the main 

driver of the economy with an important role in creating jobs, generating innovation, advancing 

competitiveness, and encouraging sustainable economic development. Based on data from the 

Central Statistics Agency (BPS) in 2022, the unemployment rate in Indonesia reached 5.86%, 

most of whom were university graduates. This condition requires alternative solutions such as 

entrepreneurship as a strategic option in addition to working as an employee. 

At the university level, especially the Faculty of Economics, students are expected to 

become agents of change in business and entrepreneurship. With knowledge of economics and 

management, they have great potential to create businesses and jobs. However, student 

entrepreneurial interest at the State University of Jakarta (UNJ) is still low. A survey by the 

Faculty of Economics UNJ in 2023 shows that only 25% of students are interested in 

entrepreneurship after graduation, while the rest prefer stable jobs such as civil servants or 

working in private companies. 

The phenomenon of low interest in entrepreneurship among students of the Faculty of 

Economics UNJ raises questions about the factors that cause it. One of the main factors that 

influence entrepreneurial decisions is self-efficacy, which is an individual's belief in their 

ability to face certain tasks or challenges. 

According to individuals with high self-efficacy, they tend to be very optimistic and 

have the courage to take risks, an important quality in entrepreneurship. Students with self-

efficacy have very high confidence that increases in starting a business venture. despite facing 

uncertainty and obstacles. On the other hand, students with low self-efficacy tend to hesitate to 

enter the business world because they feel less able to face these risks and challenges.   (    

Bandura     &     Wessels    , 1997)  

In addition to self-efficacy, social media plays an important role in influencing 

entrepreneurial interest. Platforms such as Instagram, TikTok, and YouTube provide 

inspiration, information, and business opportunities for the younger generation. Through social 

media, students can see successful examples of young entrepreneurs, get business tips, and 

expand their network. 

According to    (Fatmawati, 2018) the statement, the 3 variables affect students' interest 

in entrepreneurship. Social media, as a powerful source of knowledge, stimulates student 

involvement in the business field. The family environment affects the development of 

entrepreneurial attitudes and motivations. Self-efficacy acts as a mediator, which connects the 

impact of social media and the family environment on entrepreneurial interest. by emphasizing 

the function of self-efficacy as an intervening variable. 

The family environment significantly affects students' interest in entrepreneurship. This 

research shows that for this reason, a supportive family environment increases students' interest 

in entrepreneurship. Support, values, and encouragement from family are important factors that 

shape students' confidence in pursuing a career in entrepreneurship    (Anand &     Meftahudin    

, 2020).  

By understanding the influence of these three factors, universities and related 

educational institutions can arrange more functional programs in advancing entrepreneurial 

interest among students. For example, through self-development training to improve self-
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efficacy, the use of social media as a platform for business promotion and education, and 

collaboration with student families to provide the necessary support in starting a business. 

2. Literature Review 

Entrepreneurial Interest (Y) 

According to interest in entrepreneurship includes aspiration, enthusiasm, and readiness 

to exert effort and pursue autonomy to meet the needs of life. This includes the ability to learn 

from the failures experienced. Students' entrepreneurial interest is formed by a combination of 

education, motivation, practical experience, personal attitude, and access to resources. By 

creating a supportive environment and providing relevant entrepreneurship education, colleges 

can help to increase interest in entrepreneurship among students.   (    Mardta    Et al., 2022) 

Self-efficacy (X1) 

According to     (Putry     Et    Al. , 2020)Find, self-efficacy has a positive effect on 

motivation, which in turn affects the increase in interest in entrepreneurship. However, directly, 

the interest in entrepreneurship is not always related to self-efficacy. These results show the 

importance of motivation as a connecting factor. 

Social Media (X2) 

 According to a number of social media indicators, including: 1.    (    Fitr     &     

Madiawati    , 2020) Social Presence, which refers to the contact that occurs during the 

communication process and is measured by the respondent's involvement on social media. 2. 

Media Richnes, which means that the communication process reduces uncertainty and ease of 

information. 3. Self Disclosure: This refers to the formation of intimate relationships by sharing 

personal information about oneself, including ideas, feelings, likes, and dislikes. Social media 

gives customers a platform to share their disclosures. 

Family Environment (x3) 

The family environment is The behavior and life goals of a person are greatly 

influenced by the environment in which they acquire an early education Human needs, 

especially those related to personality development, are considered fulfilled in the family 

environment. The development of a person's life is influenced by three main factors: family 

dynamics, parental attitudes and childcare practices, and economic status. Thus, the primary 

responsibility of a family is to prepare children for their future in terms of psychological, 

physical, and non-physical abilities.   (Wayan Risna Dewi     Et    Al. , 2022). 

The Effect Between Self-Efficacy (X1) on Entrepreneurial Interest (Y) 

In the study of self-efficacy, it is an important factor from within to stimulate 

entrepreneurial readiness. This is because self-efficacy can affect the mindset, feelings, 

ambitions, and behaviors of each individual. In line with the study, it is argued that the interest 

in entrepreneurship is influenced by self-efficacy. Having high self-efficacy gives confidence 

when running a business.   (Wardani & Nugraha, 2021)    (    Ambarriyah     &     Fachrurrozie    

, 2019)   

The Influence Between Social Media (X2) on Entrepreneurial Interest (Y) 

 Social media plays an important role in increasing entrepreneurial interest among 

college students. By providing information, networking, inspiration, and marketing tools, 

social media not only helps students understand the world of entrepreneurship but also 

encourages them to take concrete steps towards starting their own ventures. Media platforms 

serve as a channel to disseminate information about business opportunities and business ideas. 
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Content that shares success stories from entrepreneurs can motivate students to pursue 

entrepreneurship. 

The results of previous research conducted by ,, show a good relationship between self-

efficacy and entrepreneurial interest. Interest in entrepreneurship is increasing along with the 

increase in social media users. The spirit of entrepreneurship has also declined along with the 

number of social media. Social media creates a space for networking, where students can 

connect with fellow entrepreneurs and mentors. Involvement in the entrepreneurial community 

on social media provides emotional support and practical information needed in 

entrepreneurship.   (MARIA GUSTINA, 2022)    (Aura Chitra Azzahra, 2023)    (Herdianty & 

Purwana, 2024).  

The Influence Between Family Environment (X3) on Entrepreneurial Interest (Y) 

Significantly X3 affects a child's growth and behavior, as it provides attention, 

compassion, direction, and example from parents, which profoundly influences their potential, 

career decisions, and future jobs. 

The results of previous research conducted by , , In particular, the family environment 

greatly affects entrepreneurial interest. The family environment has a significant influence on 

entrepreneurial interest.   (MARIA GUSTINA, 2022)    (Anand &     Meftahudin    , 2020)    

,(Adriansyah     Et    Al.    , 2023)    (Shoimah, 2019),    (    Yulianingtias    Et    Al.    , 2024)    

(Suryani     Et  al., 2022)(RHAMANDA, 2022) 

The Influence of Self-Efficacy (X1), Social Media (X2), Family Environment (X3) on 

Entrepreneurial Interest 

Self-efficacy affects students' perception of their ability to achieve success for 

entrepreneurship. Students with high self-efficacy are increasingly inclined to seize the 

initiative in starting a business. With a good level of self-efficacy, students feel better able to 

face the challenges and risks associated with entrepreneurship, thus increasing their interest in 

starting a business 

Through social media platforms, students can network with other entrepreneurs, gain 

support, and share experiences, all of which can boost their interest in entrepreneurship. 

Interaction on social media can increase motivation and provide the emotional support needed 

to start a business. In addition, social media also serves as a marketing tool that allows college 

students to promote their business ideas effectively. 

A supportive family environment can provide an emotional and financial boost for 

students to pursue entrepreneurial interests. Families that encourage their children to be 

entrepreneurial create an atmosphere conducive to the development of these interests  

Entrepreneurial interest is influenced by self-efficacy, social media, and the family 

environment that interacts with each other. Improving these three aspects through 

entrepreneurship education, social support, and the use of social media can be an effective 

strategy to encourage more students to enter the world of entrepreneurship. Thus, families and 

educational institutions must collaborate to foster an atmosphere that encourages students to 

develop an interest in entrepreneurship. 
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Figure 1 Research Paradigm 

H1: Self-efficacy affects entrepreneurial interest. 

H2: Social media influences entrepreneurial interest. 

H3: Family environment influences entrepreneurial interest. 

 

3. Research Methods 

This research was carried out by collecting data using Google Forms by distributing 

questionnaires online to respondents.  The reason why the researcher chose this place is that 

the Faculty of Economics UNJ offers various study programs relevant to the fields of 

economics, accounting, management, and business. This diversity provides opportunities to 

conduct research in various aspects of the economy, both from a theoretical and practical point 

of view.  

(Statistical Package for the Social Sciences) Statistics 30th edition is used in data 

analysis techniques. A Windows-based application called SPSS can be used to create tables 

and graphs in addition to performing data entry and analysis. All the analyses covered in this 

section can be performed by SPSS, being able to manage large amounts of data. SPSS is 

commonly used in the Social Sciences and the business world, so familiarity with the program 

will be of great help to you in the future. 

Design Studies  

This research uses a quantitative approach with a survey method. The quantitative 

approach states that social reality is objective and measurable, therefore human behavior is 

predictable. . According to Sugiono, survey research and experimental methods are examples 

of quantitative methods, while naturalistic methods are examples of qualitative methods. . 

Survey methods are the main tools used in research survey techniques to collect data. . Primary 

data is used to test hypotheses, primary data is data to collect respondents through google 

forms. The data was then immediately collected and processed using SPSS Version 30 

software. Because it is appropriate to be able to find out the influence of Self-Efficacy (X1), 

Social Media (X2) and Family Environment (X3) on Entrepreneurial Interest (Y).   (Hasan 

Syahrizal, 2023)    (Hasan Syahrizal, 2023)    (Hasan Syahrizal, 2023)  

Data Analysis Techniques 

SPSS (Statistical Package for the Social Sciences) Edition 30 is the reference for this 

research. using descriptive statistical methods, including reliability tests, multiple linear 

regression analysis, and hypothesis testing. To find out whether a hypothesis is accepted or not, 
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especially by evaluating the significant value between the results of the F test and the T test. 

The F test is stated in the guideline that if F counts ≤ F table, then the hypothesis is zero and 

vice versa. The null hypothesis is rejected if the calculated T value exceeds the critical T value 

and the significance level α more than 0.05. This shows that there is a partial influence of 

independent variables for dependent variables. The significance threshold α less than 0.05. The 

independent variable has a very limited effect and the bound variable is insignificant. The 

Coefficient of Determination analysis determines the level of simultaneous influence of 

independent variables on bound variables. 

4. Test Results and Discussion 

Data Description 

A description and elaboration of the distribution and dissemination of data in a study 

is the definition of data description. Three variables were used in this study as the object of 

research. The description of the data can be expressed in two ways, namely the profile of the 

respondents and the testing of the hypothesis about the type of research variable used and the 

research problem. 

Respondent Profile 

The respondents in this study have the profile and characteristics of students of the 

State University of Jakarta. The population in this study was 182 students, with a sample of 

182 respondents obtained by slovin counting. This study uses a survey by filling out a 

questionnaire with google form media as a data collection medium. Meanwhile, the 

percentage of respondent profiles for gender is as follows: 

Figure 2 Gender 

 

 

 

  

 

 

 

 

Based on the above, it can be seen that the respondent data of this study dominated 

the respondents with a male gender of 41.2% with a total of 75 respondents, while for female 

respondents as much as 58.8% with a total of 107 respondents. The data was obtained from 

182 students at the State University of Jakarta. 

Figure 3 Departments 

 

  

  

  

  

 

 

Based on the above, it can be explained that the research is spread across 4 
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departments at the State University of Jakarta, S1 Economics Education, Office 

Administration Education, Business Education and Accounting Education. 

Figure 4 Year Generation 

  

 

 

 

 

 

 

 

Based on Figure 3. 3, it can be illustrated that respondents were dominated by the Class 

of 2022 as many as 74.7% or 136 respondents, then in the Class of 2023 as many as 25.3% or 

46 respondents. 

Reliability Test 

Table 1  Results of the Reliability Test of the Research Questionnaire 

 

 

 

 

 

 

 

The table above is the result of a reliability test that shows that the researcher obtained 

Cronbach's Alpha of 0.846 with a significance value of 5% greater. So, it can be said that all 

statements in the questionnaire are reliable and consistent, and can be used as research 

instruments. 

Multiple Linear Regression Test 

Table 2 Multiple Linear Regression Test Results 

 
 

The table above, Having a value of the Self-Efficacy coefficient (X1) of 0.193, Social 

Media (X2) of -0.216, and Family Environment (X3) of 0.236 shows that an increase of 1 point 



1281 | P a g e  
 

will cause an increase in the value of the Entrepreneurial Interest (Y) coefficient of 36,655 

points, assuming that the coefficient of X2 remains constant. Social media has a bad impact on 

entrepreneurial interest because the X2 coefficient has a negative value. The positive 

coefficients of X1 and X3 indicate a strong relationship in entrepreneurial interest. 

Hypothesis Testing 

A. Normality Test 

Figure 5 Normality Test 

 

 

 

 

 

 

 

 

 

 

 

As shown by the table above the normality test results, the distribution pattern is normal 

because it is around the diagonal line in a scattered manner by following the histogram pattern. 

B. Linearity Test 

Table 3 Linearity 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Based on the table of the results of the linearity test above, it shows that the significance 

of Linearity X1 to Y is 0.001 which has  a significance value of < 0.05, then it can be said that 

between X1 and Y there is a relationship located in a straight line. Furthermore, the significance 
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value of Deviation from Linearity X2 to Y is 0.712 so that it means that the significance > 0.05 

therefore it can be said that there is a linear relationship between Social Media and 

Entrepreneurial Interest. And finally, the value of the significance of Linearity X3 to Y is 0.001 

meaning that the significance number < 0.05, so it can be said that Entrepreneurial Knowledge 

and Entrepreneurial Interest have a linear relationship. 

C. Heteroscedasticity Test  

Figure 6 Heteroscedasticity 

 

 

 

 

 

 

 

 

 

 

As shown by the table above, there is no clear pattern of these data points below 0 on 

the axis, because the results of the Heteroscedasticity test show the absence of 

Heteroscedasticity. 

D. Multicollinearity Test 

Table 4 Multicollinearity 

  

 

 

 

 

 

 

 

 

 

The table above shows that there is no multicollinearity because the results of the 

Multicollinearity test show that the Tolerance  of Self-Efficacy (X1), Social Media (X2), and 

Family Environment (X3) is above 0.10 and VIF is below 10. 

E. Test Model Summary 

The summary model test is a test to see the results of the coefficient of determination 

of variables X1 and X2 to Y seen through R-square. 
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Table 5 Summary Model Results  

 

 

 

 

 

 

 

 

 

Based on the results of the summary model test, it can be seen that R-square shows a result 

of 0.114 or 11.4% which means that the variables (X1) and (X2) in the study affect the 

variables (Y) by 11.4% and 88.6%. partly influenced by external influences outside of this 

study. 

F. Test F 

Table 7  Test F 

  

 

 

 

 

 

 

Based on the data table above, it shows that the results of the F test with a significant value 

give an influence of 0.001 < 0.05. the number for Fcal is 7.441 > Ftable 2.66. So, it can be 

concluded that these 3 variables have a simultaneous effect on Y. 

G. Test T 

Table 6  Test  T 

 

 

 

 

 

 

 

 

 

 

The table above shows a significance value of 0.048 for the effect of Self-Efficacy (X1) 

on Entrepreneurial Interest (Y), below 0.05. Indicates that Self-Efficacy (X1) does not provide 

Entrepreneurial Interest (Y) partially. The relationship between (X2) and (Y) is 0.026, 
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exceeding the threshold of 0.05. Media. (X2) does not affect (Y) partially. Family Environment 

(X3) showed a significant value of 0.002, which showed a significant value lower than the 

threshold of 0.05 regarding Variable (Y), Variable (X3) significantly affected variable (Y). 

The Coeffiecients table  explains the extent to which independent factors influence 

dependent variables. Based on Beta, there was a positive correlation of 0.255 from Family 

Environment (X2) and Entrepreneurial Interest (Y). 

5. Conclusions, Implications, And Recommendations 

After completing the research on the 4 variables, the data analysis revealed the 

following: 1) The first hypothesis was not accepted, which means that Self-Efficacy did not 

have a significant partial impact on interest in entrepreneurship. The T test for hypothesis 

testing yielded a significance of 0.048, greater than 0.05 with a T statistic of 1.994 which 

contrasted with a critical T value of 1.973. The second hypothesis is rejected; The variable (X2) 

did not have a significant partial influence on entrepreneurial interest. Observations have 

shown a hypothesis experiment using the T test, which resulted in a significance value of 0.026, 

which exceeded 0.05 and a T value of -2.250 smaller than the value of the T table of 1.973. 

The third hypothesis states that variable X3 exerts a significant partial influence on 

entrepreneurial impulses. With the T Test for hypothesis testing, the total weight is 0.002. less 

than 0.05 and the T number is calculated as much as 3.074.  surpassing the table T value of 

1.973. As a result, a fourth hypothesis was accepted, which suggests that these factors are 

collectively on the interest in entrepreneurship. This is shown through hypothesis testing using 

the F test, with a significance level of 0.001 < 0.05 and an F number of 7.441, which is different 

from the table F value of 2.66. As a result, entrepreneurial autonomy, motivation, and 

competence substantially affect entrepreneurial aspirations. 

Based on the findings of this study, the researcher provides recommendations that are 

expected to be useful as evaluation materials for future research. To develop the results of the 

research, the research can be supplemented with other independent variables that are related 

and have a positive effect on the bound variables.   

In addition, the researcher gave advice to students who are interested in becoming 

entrepreneurs to pay attention to Self-Efficacy, Social Media, and Family Environment. In 

entrepreneurship, self-efficacy and social media must always be improved in order to achieve 

success in entrepreneurship. Entrepreneurship can provide benefits for individuals and society, 

such as creating new job opportunities. 
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