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Entrepreneurial intention measurements are important that should be 

managed and which can be used to enhance number of entrepreneurs 

from higher school graduates. This study aims to examine determinant 

factors affecting students’ entrepreneurial intention from subjective 

norms, attitudes, self-efficacy, locus of control perspectives and 

understanding the role of entrepreneurship education. This study 

adopted a survey with correlation approach to obtain a greater 

understanding for the phenomenon. The data were collected using 

purposive method from questionnaire with a five-point Likert scale to 

voluntary respondents and were analyzed using SPPS application. The 

findings of the study indicate that the variable of subjective norm, 

attitude, self-efficacy, locus of control, entrepreneurship education and 

adversity quotient successfully drive students’ entrepreneurial 

intention. This study suggests to pay attention these variables in driving 

students’ entrepreneurial intentions.

 

Abstrak 

Pengukuran intensi berwirausaha merupakan hal penting yang harus 

dikelola karena dapat digunakan untuk meningkatkan jumlah 

wirausaha dari lulusan perguruan tinggi. Penelitian ini bertujuan untuk 

menguji faktor-faktor yang mempengaruhi niat berwirausaha siswa dari 

norma subjektif, sikap, efikasi diri, perspektif locus of control dan 

memahami peran pendidikan kewirausahaan. Penelitian ini 

mengadopsi survei dengan pendekatan korelasi untuk mendapatkan 

pemahaman yang lebih baik terhadap fenomena tersebut. Pengumpulan 

data dilakukan dengan metode purposive sampling berupa kuesioner 

dengan skala likert lima poin kepada responden dan dianalisis 

menggunakan aplikasi SPPS. Hasil penelitian menunjukkan bahwa 

variabel norma subjektif, sikap, efikasi diri, locus of control, pendidikan 

kewirausahaan dan adversity quotient berhasil mendorong minat 

berwirausaha siswa. Penelitian ini menyarankan untuk memperhatikan 

variabel-variabel tersebut dalam mendorong niat berwirausaha siswa. 
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INTRODUCTION 

The success of nations’ development is determined by entrepreneurship (Oluyemi et al., 

2018). The underlying rationale is that entrepreneurship can promote greater job opportunities and 

poverty alleviation expected to increase community welfare (Shepherd et al., 2020; Lin et al., 2020). 

Some scholars also demonstrated the influence of entrepreneurship and economic growth (Ferreira 

et al., 2017; Bosma et al., 2018; Urbano et al., 2019). Since the important role of entrepreneurship, 

enhancing the number of entrepreneurs being a crucial issue. However, the data from Statistics 

Indonesia (2019) documented that university graduates still provide a high portion of 

unemployment in Indonesia. Similarly, Saptono et al. (2020) remarked that unemployment is from 

elementary, junior high, high school graduates, and tertiary education.  

Dealing with this matter, the government has provided campaigns to promote entrepreneurs’ 

birth through various program both in formal and informal settings (Wardana et al., 2020). In formal 

education, the government focuses on the implementation of entrepreneurship education that is 

being entrepreneurs (Papagiannis, 2018). Badri and Hachicha (2019) remarked that 

entrepreneurial intention is of someone’s action and willingness to start their own business. 

Through entrepreneurship education, it is forecasted can change the students’ mindset of being 

entrepreneurs (Cui et al., 2019). In fact, students are afraid to take risks and tend to choose to be 

private employees, civil servants as their career (Wardana et al., 2020). This condition shows that 

the intention of being an entrepreneur is at a low level. The lack of entrepreneurial intentions among 

college graduates needs to be a concern. Higher education needs to encourage students to be brave 

in entrepreneurship as a career choice (Tognazzo et al., 2019). 

In addition to entrepreneurship education, several factors can influence students’ 

entrepreneurial intention. The first factor comes from internal, which is subjective norms (Santos 

& Liguori, 2019). Subjective norm is the opinion, hope, or desire of the closest or most important 

person to an individual who can influence that individual’s behavior (Fenech et al., 2019). The initial 

survey in Jakarta showed that students took most actions by asking their parents and friends for 

their opinions (Wibowo et al., 2018). Therefore, their decision to take action is related to the 

important person’s opinion (Fethi & Mohammed, 2019). Indeed, Yousaf et al. (2015) remarked that 

subjective norms have an important role in developing students’ intentions to become 

entrepreneurs. 

Students’ attitude also has an acquaintance with the intention of being entrepreneurs. 

Attitude is the tendency to learn to respond consistently good or unfavorably concerning several 

objects (Ajzen, 2005). Entrepreneurship intends to be positive if individuals consider that 

entrepreneurship is the right choice to do and vice versa. Similarly, Putra et al. (2015) pointed out 

that student intentions tend to be positive if their attitude is also positive. This tendency will 

significantly determine students to start a business or become entrepreneurs (Linan & Chen, 2009; 

Yohana et al., 2020). In addition to attitude, self-efficacy plays a significant role in determining 

individual intentions. Hsu et al. (2019) defined self-efficacy as a self-perception of how well you can 

function in certain situations (Sahin et al., 2019). Self-efficacy is related to the belief that one has 

the ability to take the expected action. Some prior studies believe that the level of self-efficacy can 

affect students’ entrepreneurial intentions (Yohana et al., 2016).  

The next factor that affects entrepreneurial intentions is the locus of control. Locus of control 

is a personality variable that can be defined as an individual’s belief in his or her ability to control 

one’s own fate (Mat et al., 2015). Enterprising people believe that their personality makes things 

happen in certain situations and underestimate the importance of fate (Asante & Affum-Osei, 2019). 

Previous research conducted by Adnyana and Purnami (2016) noted that the locus of control greatly 

influences students’ intention to start a business. Furthermore, the adversity quotient is a variable 

that determines whether a person continues to hope and continues to be in control in difficult 

situations. The adversity quotient is a measure of your response to adversity. Handaru et al. (2015) 

confirmed that individuals who have the intelligence to face obstacles will have the ability to seize 

business opportunities because they have the ability to take risks, are oriented towards 

opportunities or initiatives, have creativity, independence, and the ability to mobilize resources. 
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Individuals who have an adversity quotient will be able to move existing obstacles or challenges into 

opportunities with various creativity and abilities possessed by individuals.  

Since the crucial role of entrepreneurship, it has raised attention among scholars. For 

instance, Wedayanti and Giantari (2016) found a positive and significant influence on subjective 

norms and entrepreneurial intentions. Putra et al. (2015) noted that Entrepreneurial attitudes 

affect students’ entrepreneurial intentions. Besides, Handaru (2015) revealed that the level of self-

efficacy can affect students’ entrepreneurial intentions. In addition, Yohana et al. (2016); 

Karyaningsih and Wibowo (2017) remarked that locus of control has a big influence on student 

intention to start a business. However, scholars’ attention is the perspective of tertiary education 

and involving subjective norms, attitudes, self-efficacy, locus of control, and entrepreneurship 

education altogether. Therefore, this study aims to fill the existing gaps and contribute to the 

literature from tertiary education perspectives. This study also adds insight from students’ internal 

aspects that can offer to policymakers and universities in creating a model of entrepreneurship 

education. 

 

METHOD 

This research was conducted at the Faculty of Economics, Universitas Negeri Jakarta in 

Indonesia. As for a reason for researching, this college concerned with entrepreneurship both in 

practice and theory. This research adopted a quantitative method of a correlational approach. This 

survey involved primary data from an online questionnaire to the voluntary respondents. The 

respondent of this research was approximately 180 tertiary students who take entrepreneurship 

courses and the researchers using a purposive sampling method. The process of developing the 

instrument begins with the preparation of an instrument in the form of a Likert scale questionnaire 

1-5, where one means strongly disagree, and five means strongly agree, referring to the model 

indicators of subjective norm variables, attitudes, self-efficacy, locus of control, entrepreneurship 

education and difficulties, adversity quotient and entrepreneurial intentions. Furthermore, the data 

were processed using the SPSS application program. There are several steps in analyzing the data 

in this study: validity testing, reliability testing, normality testing, and multiple regression analysis, 

t-test and the coefficient of determination (R2). The detail of the design of the study is illustrated in 

Figure 1. 

 

 
Figure 1. The theoretical framework 

 

Hypothesis: 

H1: Subjective norm affects students’ entrepreneurial intentions  

H2: Attitude affects students’ entrepreneurial intentions  

H3: Self-efficacy affects students’ entrepreneurial intentions  

H4: Locus of control affects students’ entrepreneurial intentions  
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H5: Entrepreneurship education influences students’ entrepreneurial intentions  

H6: Adversity quotient influences students’ entrepreneurial intentions  

 

RESULTS AND DISCUSSION 

Table 1 illustrates the demographic respondent engaged in this study. In general, the 

respondents come from various subject studied, with Management subject as the highest percentage 

(21.11%), while the Accounting and Secretary provided the same portion (10%). From the table, it 

can be known that the participants of this were slightly dominated by female students (51.67%). 

Lastly, students involved in this study come from various places in West Java of Indonesia. 

 

Table 1. The demographic data for participants 
 

No Characteristic Total Percentage 

1 Gender   

 Female 93 51.67 

 Male 87 48.33 

2. Subject   

 S1 Accounting 18 10.00 

 D3 Accounting 22 12.11 

 S1 Management 38 21.11 

 D3 Marketing Management 24 13.33 

 S1 Economic Education 33 18.33 

 S1 Business Education 29 16.11 

 D3 Secretary 18 10.00 

3 Students’ domicile   

 Jakarta  13 7.22 

 Bogor 37 20.56 

 Depok  62 34.45 

 Tangerang 45 25.00 

 Bekasi 23 12.77 

 

Validity and Reliability 

The preliminary calculation showed that all statement items constructed in the instrument 

are normal, which presented by the Rxy score is greater than 0.361 (Bahri & Zamzam, 2014). This 

study adopted Hair et al. (2006) to determine the reliability by looking at a construct Cronbach alpha 

score of 0.7 and greater. The calculation results of all variables have the value of Cronbach alpha 

that is higher than 0.7, meaning that it has met the reliability criteria. Furthermore, it can be 

concluded that the intention to entrepreneurship (0.264 to 0.872), subjective norm (0.335 to 0.763), 

attitude (0.234 to 0.765), self-efficacy (0.306 to 0.686), locus of control (0.194 to 0.646), 

entrepreneurship education (0.202 to 0.891) and the adversity of quotient (0.390 to 0.780). 

Considered valid and reliable with Cronbach Alpha (α) 0.830, 0.738, 0.835, 0.868, 0.711 and 0.698, 

respectively. It can be inferred that belongs to the fourth variable reliability is robust. 

 

Normality Test 

The results of the normality test show that the Kolmogorov-Smirnov value was 0.359, and 

the Asymp. Sig. (2-tailed) of 0.934. These results indicate that the regression equation model is 

normally distributed because of Asymp. Sig. (2-tailed) 0.934 is greater than the alpha value of 0.05. 
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Regression Analysis 

Table 2. One-Sample Kolmogorov-Smirnov Test 

  Residual Standardized 

  unstandardized Residual 

N  180 180 

normal Parameters Mean .0000000 .0000000 

 Std. deviation 3.08883754 .98309737 

Most Extreme Differences Absolute .040 .040 

 Positive .039 .039 

 Negative -.040 -.040 

Kolmogorov-Smirnov Z  .539 .539 

Asymp. Sig. (2-tailed)  .934 .934 

a. Test distribution is Normal 

 

The next step Analyzed multiple regression (See Table 3). The analysis resulted a regression formula, 

that is Ŷ = 4.357 + 0.468 X1+ 0.169 X2 + 0.133 X3 + 0.353 X4 + 0.160 X5 + 0.272 X6 

 

Table 3. Results of Multiple Regression Analysis 

  Unstandardized 

Coefficient 

Standardized 

Coefficient 

  

1 Model B Std. Error beta t Sig. 

 (Constant) 4.357 1775  2.454 .000 

 Subjective norms .468 .125 .303 3.748 .000 

 Attitude .169 .082 .198 2.068 .000 

 Self-efficacy .133 .086 .146 2.957 .000 

 Locus of Control .353 .117 .296 3.001 .000 

 Entrepreneurship 

Education .160 .092 .146 1.983 .000 

 Adverse Quotient .272 .076 .059 4.956 .000 

a. Dependent Variable: Intention Entrepreneurship 

 

Hypotheses Testing 

Testing hypotheses using the partially t-test and the coefficient of determination with the 

output showed on Table 4.               

 Table 4. Output t-Test 

Variables T T-table Decision 

Subjective norms (SN) 3.748 1.97 accepted 

Attitude (ATT) 2.068 1.97 accepted 

Self-efficacy (SE) 2.957 1.97 accepted 

Locus of Control (LOC) 3.001 1.97 accepted 

Entrepreneurship Education (EE) 1.983 1.97 accepted 

Adversity Quotient (AQ) 4.956 1.97 accepted 

 

As informed in Table 4, in general, subjective norms, attitude, self-efficacy, locus of control, 

entrepreneurship education and adversity quotient, have a score between 1.983 and 4.95. These 

results indicate that all variables were determined accepted. Based on calculations, the obtained 

value of R-Square (R2) of 0.658 shows the influence of the independent variable is subjective norms, 

attitudes, self-efficacy, locus of control, entrepreneurial education, and adversity quotient of the 

dependent variable is the intention of entrepreneurship by 65.8%, and 34.2%, respectively 
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influenced by other variables not included in the research model (see Table 5). 

 

Table 5. Coefficient of Determination (R 2) 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .811a .658 .641 3.142 

 

DISCUSSIONS 

The set of questions aimed to understand the factors affecting students’ entrepreneurial 

intention. The finding of this study confirmed that subjective norms can influence students’ 

entrepreneurial intentions. Subjective norms relate to individual perceptions that are considered 

important for others that influence a person’s mindset to do or not perform certain behaviors and 

their motivation to fulfill those desires (Weeden, 2013). In this study, subjective norms are measured 

by indicators of the closest person’s opinion, the suggestion of the closest person, and the 

expectations of the closest person such as parents, friends, and family. The indicator of expectations 

from the closest person contributes the highest value of 0.4073, followed by the closest person’s 

opinion and the indicator of the closest person suggestion of 0.2964. Students tend to see from the 

point of view of the expectations of their closest people, for example, their parents propose to become 

entrepreneurs. This study supports previous research conducted by Putra et al. (2015) which 

suggested that subjective norms can influence entrepreneurial intentions. Indeed, the result of this 

study is in line with previous findings by Yousaf et al. (2015) which noted that subjective norms 

have an important role in developing students’ intentions to become entrepreneurs 

In addition to subjective norms, this study noted that attitude can drive students’ 

entrepreneurial intentions. The indicator of the individual’s attitude gives the highest value of 

0.361, followed by the behavior indicator taken by the individual of 0.3207, and the indicator of the 

individual’s emotional level of 0.3142. These results indicate that students prefer a strong belief to 

become entrepreneurs, and students are eager to start entrepreneurship. Students will behave 

positively when they hear positive comments so that students become entrepreneurs because of their 

ideals, and students behave in a way that confuses their desires to be entrepreneurial. This finding 

confirmed a prior study by Putra et al. (2015), which explained that student intentions will be 

positive if the student’s attitude is positive. This tendency will significantly determine students to 

start a business or become entrepreneurs. Similarly, this study supports Linan and Chen. (2009); 

Ferla et al. (2009); Powell (2013); Yohana et al. (2020), which showed that entrepreneurial attitudes 

affect students’ entrepreneurial intentions. 

In the self-efficacy variable, the indicator for individual behavior in completing the task 

provides the highest value of 0.3588, followed by the indicator for the level of a person’s ability to 

complete the task of 0.3444 and the indicator for the level of difficulty of the task that can be handled 

by individuals approximately to 0.2968. Students’ complete assignments in a relaxed manner and 

complete tasks in a hurry if the assignment is nearing the deadline. Furthermore, students can 

complete assignments carefully and correctly, complete any assignments quickly and accurately. 

This study in accordance with Hidayah and Atmoko (2014), which explained self-efficacy is an 

individual’s belief in his or her ability to organize and display effective performance to complete 

certain tasks well. This finding also confirmed a preliminary study by Kurczewska and Białek 

(2014), which prove that the level of self-efficacy affects entrepreneurial intention. When self-

efficacy is insufficient, a person becomes less enthusiastic about acting, so that the intention to do 

entrepreneurship becomes low and vice versa.  This research is strengthened some previous works 

by Handaru (2015); Zurriaga (2016), which confirmed this correlation. 

This fourth hypothesis pointed out that locus of control contributes to students’ 

entrepreneurial intentions. In detail, individual fate is another indicator that provides the highest 

value to the locus of control variable of 0.3491, followed by individual responsibility for a situation 

analysis of 0.3448 and individual luck indicator of 0.3061. These results remark that the fate of 

students has an important effect on student success put a robust individual in the locus of control, 

so if luck is good, then success will be obtained individual responsibility situation analysis, namely 
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students analyze the impact of decisions that students make and students work hard on success in 

entrepreneurship. This will increase the student’s locus of control and individual luck, namely 

whether students succeed or not in entrepreneurship, depending on luck in the future, meaning this 

luck makes the intention trying high. This research reinforces previous studies by Powell (2013); 

Adnyana and Purnami (2016), which demonstrated that locus of control greatly influences students’ 

intention to start a business. 

Furthermore, entrepreneurship education plays a crucial role in determining students’ 

entrepreneurial intentions. Precisely, the indicators of guidance, with sub-indicators of the cognitive 

value of learning, gave the highest value contribution to the entrepreneurship education variable of 

0.3436, followed by the learning attitude indicator of 0.3159, and teaching indicator was 0.3159. 

These results indicate that entrepreneurship education is the strongest indicator of the cognitive 

value of learning, namely the value of entrepreneurship courses is always good and the value of 

entrepreneurship courses convincing students to open a business. Entrepreneurship teaching 

indicators, namely lecturers teaching entrepreneurship courses well and students’ knowledge in 

entrepreneurship, are supported by teaching lecturers in class attractively. Indicators of learning 

attitudes, namely students’ understanding of entrepreneurship courses, make sure to start 

entrepreneurship, and student attitudes during entrepreneurship learning are good. This finding 

confirmed some major studies by Carda (2016); Saptono et al. (2020), which mentioned that 

entrepreneurship education significantly influences students’ entrepreneurial intentions. Indeed, 

Karimi et al. (2016) emphasized that entrepreneurship education shapes students’ mindsets, 

attitudes, and behavior to become great entrepreneurs, which leads them to choose 

entrepreneurship as a career choice. 

The last finding of this study showed that the adversity quotient can promote students’ 

entrepreneurial intentions.  In the adversity quotient variable, the indicator that provided the 

highest contribution was the ability to bear the risk of 0.5139, followed by the opportunity-oriented 

indicator of 0.4861. The results of this study indicate that students dare to bear risks in the future. 

Regarding entrepreneurial intentions, the adversity quotient, according to Setiawan and Sukanti 

(2016) mentioning that an individual who has a high adversity quotient is thought to find it easier 

to undergo the profession as an entrepreneur because he can turn obstacles into opportunities. This 

research reinforces some preliminary studies by Handaru (2015); Yohana et al. (2016), which stated 

that the level of adversity quotient can affect students’ entrepreneurial intentions. It will be able to 

move existing obstacles or challenges into an opportunity with various creativity and abilities 

individual. 

 

CONCLUSIONS AND SUGGESTION 

This study concluded that students’ entrepreneurial intentions can be explained by students’ 

subjective norms, entrepreneurial attitudes, self-efficacy, locus of control, and adversity quotient. 

This study also found a crucial role of entrepreneurship education in driving the intention of being 

entrepreneurs. The finding implicates that students have the advantage of factors such as 

encouragement from those closest to them, a supportive attitude to start a business, steady self-

efficacy, good self-control, supported by their good knowledge of entrepreneurship, and their own 

thinking patterns well-structured will be more possible for him or her to start entrepreneurship. On 

the other hand, students who do not have the factors previously mentioned do not allow to start 

entrepreneurship. Therefore, increasing the supporting factors will increase the percentage to start 

entrepreneurship.  

Further scholars are suggested to consider several matters. First, for students who want to 

become entrepreneurs, this is important because the initiative of the closest person can increase 

their desire to become entrepreneurial. Second, it needs to seek inspiration and learn from successful 

entrepreneurs to motivate students and eliminate doubts entrepreneurship. Lastly, supporting the 

campus is presented in providing more knowledge in entrepreneurship that is more practical instead 

of theoretical. 
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