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purpose of Mayangkara's business activities is "al-Falah" is to real-
ize prosperity and elevate the level of life of the people, and realize
a good company.

Abstrak

Penelitian ini mengeksplorasi penerapan nilai-nilai religius yang
menjadi strategi bisnis dalam manajemen Mayangkara Group.
Jenis penelitian adalah deskriptif kualitatif dengan pendekatan
studi  kasus (field research). Teknik pengumpulan data
menggunakan triangulasi sumber, wakiu dan teknik. Hasil menun-
jukkan penerapan nilai-nilai religius dalam manajemen Ma-
yangkara Group menjadi sangat unik dan modal penting dalam
mendukung eksistensi perusahaan. Pola manajemen bisnis yang
baik bukan untuk mengeksploitasi, mengelola sumber daya alam
yang ada untuk kepentingan bersama. Nilai-nilai religius Ma-
yangkara Group dibangun mendasarkan pada prinsip-prinsip
keshalehan sosisal dalam setiap aktivitas bisnis. Serangkaian
kegiatan sosial keagamaan, sosial ekonomi yang dikemas dalam
program CSR perusahaan menjadi sarana menyalurkan dana za-
kat dan infaq perusahaan. Tujuan aktivitas bisnis Mayangkara
yaitu  “al-falah” adalah  mewujudkan kemakmuran dan
mengangkat derajat hidup umat, serta mewujudkan perusahaan
yang baik.
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INTRODUCTION

The general view in business is to get
profit (profit oriented). As applicable in the
economic law to get the maximum profit with
little capital. In order to obtain this ad-
vantage, business management and strategy
become a guide in running the business of
business people.

Various types of business management
are formulated by economic experts, with the
aim of guiding someone in doing business. As
is the business practice adopted by the fa-
mous Indonesian businessman, Bob Sadino.
In running his business, Bob Sadino has his
management which he calls a family system.
In Bob Sandino's view, his employees were
treated like family (friends) themselves, so he
had a very close relationship with his em-
ployees ranging from his manager to cleaning
service (Wisteria, 2016: 35-45).

Through good business ethics, it will
show how an entrepreneur does not run a
dirty business competition (unfair competi-
tion). Therefore, ethics in business is consid-
ered a management ethic that applies moral
standards to business activities (Alma and
Priansa, 2009: 115).

From the pattern of management imple-
mentation, it is usually interesting to study
casuistically, because every company must
have its philosophy in applying management
knowledge to the target market segment. On
the other hand, there are also companies that
are built and run based on religious values as
one of the supporters of business manage-
ment. Because among the values of religiosity
is believed to be able to build or improve the
work ethic of employees.

In the context of the value of religiosity
in this business, Max Weber argued that the
reasonable religious value Calvinism (one of
the Protestant sects) had a considerable con-
tribution to the rise of Western capitalist eco-
nomics at the beginning of the modern centu-
ry (Ritzer, 1996: 33). There are five dimen-
sions of religiosity, namely the dimensions of
belief (religious belief), dimensions of worship
or religious practice (religious practice), di-
mensions of experience (religious feeling), in-

tellectual dimensions and religious
knowledge (religious knowledge), and reli-
gious dimensions (Ancok and Suroso, 2001:
76-77). These five dimensions become a suit-
able measure to state that a business has an
excellent religious culture, and a business
framework has been implemented by reli-
gious law.

If in the context of Islamic spirituality,
there are values that can be used as guide-
lines in economic development. It can be used
as a spirit to improve work ethic in business.
For example, there is an expression that
works is a part of worship (in the broad
sense), the hand above is better than the
hands below, poverty is closer to kufr and
others. Religiosity itself is understood as di-
versity because of the internalization of reli-
gion into the personalities of each person
(Ghufron and Risnawita, 2014: 168). The ex-
istence of the internalization of religion in a
person shows appreciation of religious teach-
ings that are believed in every activity and
every day's actions. For example, related to
the intensity of worship, reading us holy Al-
Qur'an, and other religious activities.

In an economic point of view, the exist-
ence of human beings as socio-economic be-
ings requires self-defense from the influence
of greed in the economy. Returning to inter-
nalization of religion in one's person will be
an encouragement to work well, discipline,
and not harm others because of the under-
standing that “work is worship.” For exam-
ple, when a Muslim businessperson who is
always obedient to his religious obligations,
will have implications for all business activi-
ties. One of them is the nature of the disci-
pline, humanizing employees, doing business
well, and company goals not only on material
benefits but more importantly are the benefit
of humankind.

Understanding the concept as described,
in line with the results of research by Mus-
tikowati and Wilujeng which shows that the
concept of religiosity includes honesty, ethics,
capital, and mutual respect to encouraging
business performance (Mustikowati and
Wilujeng, 2016). Religiosity values that have
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been known by the Muslim community con-
tain values that give the spirit to Muslims to
work (strive) to get a better economic life. Of
course, all business (work) in Islam must
obey the rules that have been established in
Islam regarding halal and haram standards.
Business activities that refer to good business
ethics are in line with research findings by
Bawono who found that spiritual-religiosity
aspects can increase the attractiveness of
consumers of health service users in Islamic
hospitals (Bawono, 2011).

The development of business concepts
based on religious perspectives has actually
been stated by several other authors such as
Bostjan and Hisrich (2003), who argued that
the religiosity possessed by individuals would
encourage one's behavior to carry out busi-
ness activities by prioritizing honesty, ethics,
morals and respecting people others and time
(discipline). In practice, these factors are con-
sidered as the key to success in interacting
with the environment so that it will have an
impact on achieving superior performance.

In a study conducted by Morrison (2006),
it is explained that the moral possessed by in-
dividuals is one of the keys to dealing with
changes in the business environment. Fur-
thermore, Proctor (2006) explains that moral-
ity will be the primary source in stabilizing
the community environment.

Based on the explanation above, the de-
velopment of business concepts can be done
using the perspective of religiosity. The study
above shows that the religious perspective
has an essential role in the success of a busi-
ness (business).

This article will try to see one of the com-
panies that are concerned in applying the
values of religiosity in their business man-
agement, namely the Mayangkara Group
company. The Mayangkara Group business
has progressed significantly because it has its
philosophy in running its corporate manage-
ment. The various social activities above
show that In running its business, Ma-
yangkara Group has based on the values of
good religiosity related to social aspects, fair
competition and fairness, values of honesty
and high morale for its employees.

METHOD

The type of research used is qualitative
research. Qualitative research is chosen be-
cause the object of research is a process, ac-
tivity, and activity of several people that is
related to the application of religious values
within the business framework of the Ma-
yangkara Group.

Research approaches are qualitative
case study approaches or field research. Data
sources used by the authors in this study
were sourced from informants who can pro-
vide information, related to the research
theme. The selection of informants who are
considered to have much information in this
study is the Mayangkara Group management
line, which consists of leaders and employees
of the Mayangkara Group.

In conducting qualitative research, a re-
searcher must go directly to the field, be-
cause of researchers as instruments as well
as data collectors (Atmaja, 2007: 96). During
the study, a researcher carried out his duties
to observe, interview and take documenta-
tion. The activity of researchers at the re-
search location is to interact with objects rea-
sonably and make decisions quickly related
to changes in the field.

Through data collection techniques using
source triangulation, namely interviews, ob-
servation, and documentation as well as the
use of time triangulation and research tech-
niques are more perfect. The next step, the
collected data is processed and analyzed us-
ing descriptive analysis to identify the appli-
cation of religious values. Activities in data
analysis obtained include data reduction, da-
ta presentation, and conclusions.

RESULTS AND DISCUSSION
Religious Management Pattern in the
Mayangkara Group

The basic idea of applying a religious
management pattern in the Mayangkara
business is the owner of Mayangkara Group,
Mr. H. Harianto. Ambition to create a busi-
ness that is not only carried out by profes-
sionalism. Moreover, his biggest ambition is
to create a good business with the foundation
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of religious values. Businesses must carry out
their functions as beneficiaries of the prod-
ucts and prices offered, not as a strategy to
exploit the community. This was conveyed by
Mr. Harianto in the following interview re-
sults.

. The business must be able to provide
as much benefit as possible for the com-
munity. Do not run a business for bad
purposes, such as to exploit natural re-
sources, especially to make people have a
high consumptive culture ... I believe
that a good business will get good results
too, God is omniscient and never sleeps.
Through religious management embod-

ied in the company's vision “to be a world
class company, healthy and healthy, prosper-
ous and prosperous and able to benefit the
world and mean the afterlife. Through a
unique vision offer, it is readily accepted by
the community as stakeholders. Religious
management activities are consistently car-
ried out in many programs with the concept
of sharing Mayangkara. For example, a halal
bi halal program that is routinely carried out
as a means of staying in touch with all em-
ployees and families (figure 1).

Halal bi halal event used as an effort to
channel inflaq and zakat funds because many
orphans and elderly assisted people were in-
vited to share happiness. Activities like this
are routinely held at a cost that is not cheap,
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but the Mayangkara party receives multiple
returns. Mr. Harianto acknowledged that the
key to the success of the Mayangkara Group
was obtained regardless of the Mayangkara
sharing program.

The application of religious values
through Mayangkara Group's top manage-
ment to all employees was successfully car-
ried out and provided an excellent example
for other companies.

This picture is by the theory that when
business activities are no longer seen from
the basics but more to the vertical aspects,
there will be a perspective whether business
activities are favored by Allah or not. Busi-
ness actors no longer refer to the reason for
doing business but the voice of their heart
that always reflects kindness, beauty, and
truth. Therefore, business is seen as an activ-
ity that aims to create wealth and deepen
self-spirituality (Tarigan, 2015: 6).

Religious Culture in Religious Activities

The building of religious culture in the
Mayangkara Group business framework can
be seen from various programs carried out
consistently and continuously. Some pro-
grams implemented include religious pro-
grams and CSR programs that are included
in the Mayangkara Foundation's supporting
units. Religious programs that become rou-
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Figure 1. Halal bi halal event from Mayangkara Group
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tine programs include TPQ learning activi-

ties in each gas station unit and Koran reci-

tation, shalat tahajud and shalat tasbih for
employees. Presented by Mr. Muhammad Ri-
zal Cholid in an interview;

We have a TPQ program in every
gas station unit. All citizens can partici-
pate in this program without the most
important conditions coming and regis-
tering, we have provided the form. We
aim to help the community in educating
their sons/daughters in religious sci-
ence. For the TPQ teaching method, we
adjust the conditions of the community,
for example, if many farmers mean that
we do TPQ in the morning or evening,
making sure parents can take their chil-
dren. The Ustadz we choose is not care-
less; they must have sincerity because if
the primary purpose is money, it means
not being sincere. This will affect the
quality of the knowledge they convey.

In the activity of reciting in the gas sta-
tion unit, an al-Quran recitation program
was held for SPBU unit employees. Al-Quran
reading activities conducted by each SPBU
unit are aimed at providing knowledge and
discipline in religion even at work locations.
Also, this activity is a means to improve each
other in addition to the means of self-control
of employees in addition to the MESM train-

jiat] s

ing activities they have obtained (figure 2).

In addition to recitation activities at
SPBU units, other programs in building reli-
gious culture are qiyamul lail programs and
tasbih prayer. Tahajud prayer and tasbih
prayer programs become Mr. Harianto's flag-
ship program as a means of approaching
themselves to the creator and encouraging
employees to always be istigomah in every
responsibility. In the interview, it was stated
that;

... the qiyamul lail program we carry out

through the call to improve ourselves

and istigomah in getting closer to Allah

SWT. Indeed, cultivating like this re-

quires coercion so that they want to car-

ry out even we offer to offer Umrah for
those who implement it. Each division
we make WhatsApp group just to check
the activity of employees who wake up
from qiyamul lail time to the midday
prayer. The timeliness of attendance is
an important assessment for us to score
and be given a ranking ... we deliberate-
ly made a rating model to facilitate the
selection of prospective Umrah recipi-
ents. The top ten ranks we immediately
give umroh gifts, while the recipients of
other Umrah candidates are taken
through the best 50th rank qiyamul lail,

UHUQ :

>
‘/
1
J l
‘.

P

Sleme, n

Figure 2. Routine Activities of Assessing Al-Quran in Gas Station Units for Em-
ployees and the Public
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the minimum tenure achievement period

is three years, and the service path with

istigomah criteria enlivens the congrega-
tional prayers at the Mayangkara
mosque for three years.

As in the activity of reciting the Al-
Qur'an, the cultivation of religious values in
the practice of tahajud (qiyamul lail) and
tasbih prayers conducted by employees and
leaders are included in the dimensions of reli-
gious beliefs and practices. Planting religious
values in routine Al-Qur'an recitation activi-
ties, TPQ learning, and giyamul lail program
calls in every Mayangkara gas station unit
are included in the dimensions of religious
belief and religious practice. Someone who is
steadfast in carrying out his obligations as a
Muslim in the Qur'an reciting activities be-
comes an indicator of firmness in one's belief
in the religion he adheres to (Ancok and
Suroso, 2001: 77).

Religious Culture in Social Activities

Social activities in the Mayangkara busi-
ness are manifested in CSR programs. The
religious culture in the CSR program is car-
ried out in several activities including emo-
tional and spiritual management training
(MESM), free tutoring institutions (LBB),
free treatment, umroh programs for all em-
ployees, and elderly programs assisted and
assisted by orphans.

In general, CSR programs are an at-
tempt by Mayangkara to channel the compa-
ny's infaq and zakat funds. Through the
MESM program, which is routinely carried
out every month, the company can provide
work motivation to all employees in their ap-
proach to God (habluminaallahit) and ap-
proach to fellow human beings
(habluminannas). The results of the inter-
view with Muhammad Rizal Cholid showed
that;.

... MESM is just one of our programs,

which is dedicated to new employees. The

goal is clear to foster and process employ-
ees psychologically both mentally and
spiritually because it is very important
for employees to get activities like MESM.
Our old employees are also required to

participate in this MESM to keep their

emotions and spirituality in order to

work well and professionally by their be-
liefs in religion, namely "work as wor-
ship.

The conclusion is that through this activ-
ity employees can control emotions when
problems occur both internally and external-
ly. Employees will be better able to serve con-
sumers well, so consumers feel more satisfied
with the service they receive. Whereas
through spiritual processing activities will
encourage employees to focus on more inner
relationships with the creator for all the
blessings that are always received with a
feeling of gratitude. So that through this un-
derstanding employees will be better able to
be responsible for the work that is their duty.
The following are examples of documentation
of MESM activities carried out together with
TAIN Tulungagung Students and employees
(figure 3).

Other activities such as free LBB are
carried out as a form of learning to students
to prioritize aspects of honesty and discipline
in learning. Free medicine is the next pro-
gram to help people realize a healthy society
according to the company's vision. This pro-
gram 1s carried out routinely in 25 sub-
districts throughout the Mayangkara busi-
ness unit in Blitar City and its surroundings.
The next program is the giving of umroh gifts
to employees regardless of the status of the
position through the selection of the ten best
employees who perform special prayer ser-
vices (qiyamul lail).

The next program was assistance to or-
phans and formed a special team to record
the elderly who needed help and routinely
carried out every day. From a series of activi-
ties that characterize Mayangkara's religious
culture, in general, are related to the princi-
ple of sharing. Through the principle of mu-
tual sharing will manifest the company's vi-
sion for prosperity which means achieving
what is called al-Falah. Falah in the teach-
ings of Islam is interpreted as a common goal
while in the sophisticated understanding the
word Falah means survival, freedom in pov-
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erty, and strength and honor (Tarigan, 2015:
31). This view clarifies the evidence that the
understanding of al-Falah in corporate objec-
tives; Mayangkara has an understanding
that is not limited to fulfilling the obligation
to carry out the company's social responsibil-
ity towards the environment but the goal is
akherat.

Implications of Building Religious Cul-
ture in the Existence of the Mayangkara
Group

First, religious culture in the efficiency of
human resources. The vision brought by the
Mayangkara Group in business competition
encourages the overall management of Ma-
yangkara. One form of implication in build-
ing religious culture is the occurrence of hu-

man resource efficiency. In the general con-
cept (current) the efficiency requirements, es-
pecially in costs, occur if an organization can
save costs for operations. In the concept of Is-
lamic economics, austerity measures are car-
ried out with the term "giving" or "charity."
From Mayangkara management, as stated by
the informant, that being grateful in carrying
out company activities is the key to surviving
the effects of bankruptcy by ensuring the
welfare of employees and the surrounding
community. As stated by Mr. H. Harianto;
..., Business if not grateful for giving a lot
will be the source of bankruptcy for the
business that is run. I am very confident,
Mayangkara cannot survive if it is not
smart to be grateful, especially the guar-

Figure 3. MESM activities attended by several Tulungagung IAIN Students
and Employees
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antee of the welfare of employees and the

community.

Affirmed by
Chalid;

...... We appreciate the employees' hard

work and community loyalty to the com-

pany. As far as Mayangkara Group is
still able to survive, we will continue to
give the highest appreciation to them.

Through policies to provide rewards for
the excellent performance of employees will
encourage employees to work well. If in this
condition a concept is known as employee cit-
izenship, then employees will be encouraged
to work optimally to maximize all their capa-
bilities to advance the company, of course
with caution so as not to have a negative im-
pact on the company.

Through religious buildings carried out,
Mayangkara management gets the efficiency
of human resources. In observation and inter-
view results, the quantity of human re-
sources 1s minimal with a large business
scale. However, all business activities run
smoothly, supervision is easier to do and does
not waste too much time working.

Second, religious culture in fostering
community trust. Another implication of reli-
gious culture is the realization of a high level
of trust from the community. Through a se-
ries of activities in CSR, the company be-
comes an important capital for the company
to get closer to the community. Public trust is
also maintained in several Mayangkara so-
cial programs such as free LBB for all the
sons / daughters of the community in Ma-
yangkara.

Other programs such as free medical
treatment, provision of free hearses, assis-
tance for religious events, and other social
programs. Mayangkara management uses
the program to get closer to the community.
Affirmed by Mr. Muhammad Rizal in the
opening speech of the free LBB;

....LBB niki saestu gratis sedayanipun,

milai buku ngantos lintu-lintuni sedoyo

gratis. Sedayane biaya  sampun
panjenengan bayar naliko panjenengan
tumbas lengo kaleh gas teng SPBU

Mayangkara teng unit pundi mawon.

Mr Rizal's assertion meant that all this

Mr. Muhammad Rizal

time the free LBB implemented by the Ma-
yangkara Group management was a form of
gratitude from Mayangkara for the loyalty
and trust of the community. Community
trust is not easily built with only one or two
useful activities to the community such as
LBB free. This program is a very important
capital for companies to maintain the trust of
people who know the Mayangkara group as a
company that carries out business units
based on the objectives of al-Falah.

Third, religious culture in business de-
velopment Mayangkara. The implications of
the next religious, cultural building are evi-
dence of the development of the Mayangkara
Group business up to now. Through a vision
that is far different from other companies,
Mayangkara Group's management chooses a
business strategy that focuses more on the
service and welfare of the people (al-falah).
Explained by Mr. H. Harianto in the inter-
view;

. so the business must be useful to the
public at large, mas. If the core business
only sells and obtains opinions that occur,
business competition will emerge as it is
now. Business is one of the ways in social
worship, so businesses must provide bene-
fits and the existence of business will have
an impact on the welfare of the people, not
to make the community feel poor material-
ly.

The conclusion is that the core of the
business is not just about gaining profit, but
rather the effort to gain more economic value
for the welfare of the people. The Mayangka-
ra Group business development is also insep-
arable from business activities that instill
consistent religious values.

The manifestation of business activities
is shown from excellent and honest service;
this is a crucial capital to encourage and
maintain community loyalty to the Ma-
yangkara Group. Also, the principle of shar-
ing that is always carried out by the Ma-
yangkara Group management encourages
people as consumers to become loyal. Af-
firmed by Muhammad Rizal Cholid,

....... Profit is not our primary goal, Mas

Dedi, because it is clear that the flow of
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every one that is sold on a business basis

is profit. However, what is more, im-

portant is how the profit returns to socie-

ty to give more value regarding economic,
social and religious.

In conclusion, the existence of the com-
pany is not because the company gets much
profit from the community and is used for the
benefit of shareholders' welfare, but rather to
the high level of public trust in the company.
This view breaks the general concept in capi-
talist finance that business development is
measured by the maximum profit possible
with the smallest sacrifice.

Supporting Factors and Inhibiting the
Application of Religious Values in the
Mayangkara Group

In the application of religious values in
Mayangkara Group management carried out
consistently and ran smoothly. In general,
the application of religious values is carried
out in two strategies namely vertical strategy
and horizontal strategy. The vertical strategy
is carried out by making a complete concept
in the top management environment and
looking for the right resources.

While the horizontal strategy is carried
out by forming a joint commitment between
top management and all stakeholders of Ma-
yangkara Group. Other supporting aspects of
the management process with a family sys-
tem are initiated directly by the leader with a
religious background. Other supporting fac-
tors arise from a joint commitment to carry
out the standard operating procedure that is
not written, which is doing a prayer together
before running business activities and keep-
ing the intention to work as worship.

Control is carried out with a sudden visit
in each work unit and an evaluation of the
implementation of the SOP. Every finding in
the field will be immediately reprimanded
through the heart-to-heart chatter. Also, the
control is carried out through direct commu-
nication through the WhatsApp media group
always to report activities related to prayer
at the congregation, recitation activities, and
some complaints services from consumers.

Some of the activities of applying reli-

gious values in the Mayangkara Group re-
ceived examinations that were able to ham-
per the process. In general, obstacles arise
from human resources who lack the same
principle with existing SOPs. The case that
happens a lot is not to pray together in the
work location. Facing such human resources,
Mayangkara Group has a special strategy
through the Sufism approach and trains its
spirituality through the Mayangkara emo-
tional and spiritual training program
(MESM) which is carried out routinely specif-
ically for new employees and senior employ-
ees who need it.

The strategy implemented by Ma-
yangkara to minimize the emergence of the
same case, the management gave several bo-
nuses offers to employees, one of them is um-
roh for all employees and employee awards
for all employees regardless of the level of the
position. In addition to being able to reduce
activities that employees hinder the imple-
mentation of religious values, the bonus giv-
en will encourage employees to work optimal-

ly.

CONCLUSIONS AND RECOMMENDA-
TIONS

The application of religious values in the
management of the Mayangkara Group to be
a unique religious, cultural building and an
essential capital in supporting the existence
of the company until now. Carrying out a vi-
sion to become a world-class company that
nourishes and prospers its main stakeholders
in al-Falah, forms the character of a business
that must be replicated and carried out by all
business people in the world in general, and
Indonesia in particular.

A good business management pattern is
not to exploit existing prices, products and
natural resources in the community, but ra-
ther to manage existing natural resources for
the common good. This can be done by man-
aging good business ethics and morals in-
cluding business people.

Mayangkara Group's religious values are
built not only in the dimensions of religious
beliefs and practices. Basing the principles of
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social cooperation in every business activity
Mayangkara becomes more important to real-
ize al-Falah as in the ultimate goal of Ma-
yangkara.

Through a series of socio-religious, socio-
economic activities that are packaged in cor-
porate CSR programs become an important
means of channeling zakat funds and compa-
ny infaq. So that at the end of Mayangkara's
business activities is al-Falah, from the pub-
lic interest is to realize prosperity and raise
the level of life of the people, from Mayangka-
ra is the existence of the company and realize
a good company.

This research still has limitations, espe-
cially in raising the dimensions of religiosity
in the view of classical figures, for example,
according to Max Weber. It is possible, if ex-
amined in one view, it will be easier to meas-
ure the success of Mayangkara applying reli-
gious values in the business framework.
Based on the results of the research and the
limitations of the research, it is suggested
that Mayangkara management must main-
tain consistency in creating a healthy and
prosperous community life.

For educational institutions in general
and especially the Faculty of Economics and
Islamic Business TIAIN Tulungagung, it is ex-
pected to be able to continue to enhance coop-
eration with the Mayangkara Group in the
PPL program. Other programs are also
deemed necessary to be carried out namely
business learning based on business spiritu-
ality can be through seminars and training
by inviting one of the representatives of Ma-
yangkara. This strategy will be able to pro-
duce graduates who are not only experts in
the field of business management but also in-
dependently able to process the taste and
mentality of steel.
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